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IAG Overview (l))
IAG

Insurance
Australia
Group

IAG is the leading general insurance group in Australia and New
Zealand, with annual gross written premium of $6.6 billion.

We hold the number one position in seven major general insurance
markets in Australia

We insure more than $858 billion worth of property, including more than
5 million cars, 2.5 million homes, 245,000 businesses.

The Group employs more than 16,000 people globally

We hold a very strong ‘AA’ insurer financial strength rating



Our Culture (12
IAG

Insurance
Australia

Organic Growth

and Group
International :
Expansion Strategy Skills
PURPOSE
Key Themes: Shared

¢ Paying claims and going

beyond the claim

Meritocracy
Values Honesty
Transparency
Teamwork

Social Responsibility

Managing Financial risk in
community

Reducing risk in community

Ensuring we are effective
and efficient in all our
processes



IAG Graduate Program (l)z

* Attract, develop and retain high potential talent G

* Achieve a deeper understanding of our business
and our people

e Structured and tailored development program

e Challenge and bring innovation to the way we do
things
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IAG

Insurance
Australia

Technology Services- (IT) Group

Enterprise Risk and Group Actuary- (Actuary, Accounting,
Economics, Maths & Statistics)

Group Finance & Treasury- (Accounting & Finance)

Corporate Services- (Business, Commerce, Accounting,
Finance & Economics)

Culture and Reputation- (Human Resources)
Personal Insurance- (All Disciplines)

Business Partnerships- (Business, Commerce, Marketing)
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A SINGLE PERSON CAN
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IAG SUSTAINABILITY REFPORT 2006

STAYING TRUE
TO OUR PURPOSE

Qur purpose and values are described in detail in thiz report as they
inform and underpin cur =ustainable business performance. Qur
purpo=se was formed in rezpenze to one question: what do we
need tu: do to ensure we are around in the future? Those four
things are paying claims, understanding and pricing rizk, rmanaging
costz and reducing rizk.

Qur purpos=e iz our fundamental reazon for being. t guides and
ingpires all cur actions, and reminds us we need to think about more
than the =hort term |m|:-=ra=.|t|-. e of mﬂLlng a |::r|:frt Thiz r5|::|:rt offers

rsspcnd to Ehiﬂing economic and curturﬂl Iandscapss in th-= future.

» Wiew More

CHAIRMAN &
CEO REPORT

Az Australazia’s leading general
ingurance group, inguring more
than 200 kilion of property
az=zetz, we have a rezponsibility
to be around for the long-term.
Only then can we continue to pay
our customers’ claims, ensure
inzurance iz affordakle and
acceszible, and deliver r-=turn% to
our ghareholders. > Wiev Ore:
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