
 

Pathway to a MARKETING Major 
Year 2 

Semester 1 Semester 1 Semester 1 Semester 2 Semester 2 Semester 2 

MKTG1001 
Marketing 
Principles 
(Please note 
that this Unit is 
offered in both 
semester 1 & 2, 
and is a pre-
requisite for all 
other marketing 
units) 

MKTG1002 
Marketing 
Research 1 

MKTG2112 
Consumer 
Behaviour 
Choose from 1 or 
more from the 
following 
electives: 
MKTG3116 
International 
Marketing; 
MKTG3117 
Services 
Marketing; 
MKTG3120 
Building & 
Managing 
Brands; 
MKTG3121 
Advertising: 
Creative 
Principles  

Choose from 1 or 
more from the 
following electives: 
MKTG2010 
Marketing 
Channels & 
Logistics; 
MKTG3112 
Marketing 
Communications; 
MKTG3114 New 
Products 
Marketing; 
MKTG3119 Public 
Relations 
Management 

Choose from 1 or 
more from the 
following 
electives: 
MKTG3116 
International 
Marketing; 
MKTG3117 
Services 
Marketing; 
MKTG3120 
Building & 
Managing 
Brands; 
MKTG3121 
Advertising: 
Creative 
Principles  
 

MKTG3118 
Marketing 
Strategy & 
Planning 
Choose from 1 or 
more from the 
following 
electives: 
MKTG2010 
Marketing 
Channels & 
Logistics; 
MKTG3112 
Marketing 
Communications; 
MKTG3114 New 
Products 
Marketing; 
MKTG3119 Public 
Relations 
Management 

Year 3 Year 1 

NB Core marketing units are 
in bold. To obtain a major 
in marketing, students must 
complete 4 core units + any 
4 or more electives. 

Courses offering a Marketing major: Bachelor of Commerce (FH027); Bachelor of Commerce (Liberal Studies) (FH019); Bachelor of 
Commerce and Bachelor of Arts (FH033); Bachelor of Commerce and Bachelor of Laws (FH028); Bachelor of Commerce and Bachelor 
of Science (FH034); Bachelor of Economic and Social Sciences (FH025); Bachelor of Economics (FH029); Bachelor of Engineering and 
Bachelor of Commerce (HH014); Bachelor of International Studies (FH031). 


